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mateus ‘ WE ARE THE LARGEST FOOD RETAILER IN BRAZIL
WITH 100% NATIONAL CONTROLLING CAPITAL
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mateus | CASH AND CARRY

ooymix
> &7 mateus
48 sHors

AVG 5,000 M2 SALES AREA
14,000 SKUs
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.

1V

ooooo

8\

B2B AND B2C CUSTOMERS

SALES THROUGH MATEUS MAIS WITH
DELIVERY FOR WHOLESALE AND FOOD
SERVICE

WIDEST RANGE OF PRODUCTS WITH AROUND
14K SKUs

SERVICES THAT ATTEND THE NEEDS OF ALL
CUSTOMER PROFILES

B % REVENUE



imateus | SUPERMARKETS

[Fa
34 sHors .
AVG 2,200 M2 SALES AREA BRL 4,400 MONTHLY REVENUE/M2
11,000 SKUs

SHOPS WITH A HIGH LEVEL

OF SERVICES

- FISH MARKET

-  BAKERY

- SNACKBAR

- BUTCHERY

- BOTECOGELADO

UNIQUE ASSORTMENT
SPAZIO EMPORIUM

- 4SHOPS

B % REVENUE




mateus | SUPERMARKETS
COMPACT

cammo

{SUPERMERCADOS |

34 sHors

AVG 1,100 M2 SALES AREA BRL 4,400 MONTHLY REVENUE/M2
8,000 SKUs

PRESENT IN CITIES FROM 20K
INHABITANTS AND POPULAR
NEIGHBORHOODS

GREAT POTENTIAL FOR PHYSICAL AND
DIGITAL CAPILLARITY

SAME SERVICES OFFER AS THE OTHER
FORMATS
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mateus | SUPERMARKETS
CONVENIENCE

armaZZem

13 shops

fF SELF-CHECKOUT STORES

N CONDOS, COLLEGES AND PUBLIC
PLACES

%  FRANCHISE

¢4 GREAT EXPANSION

<  POTENTIAL




mateus ‘ FURNITURE & ELECTRONICS

A7 HIGH CAPILLARITY i

e I euo ii&:  PRESENTIN 63 CITIES

mateus ] E-COMMERCE
=1 DELIVERY POINT

102 SHOPS 2= COMPLEMENTARY I
ASSORTMENT

AVG 900 M2SALES AREA  BRL 850 MONTHLY REVENUE/M2
1,500 SKUs
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mateus ‘ WHOLESALE

& IEI 7 DEDICATE DISTRIBUTION
armazem CENTERS

% +1k CITIES SERVED
184 LOGISTICS ROUTES R

a + 3k SALES REPRESENTATIVES




imateus | INDUSTRIES
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mateus ‘ DIGITAL E-cOMMERCE

i."' B2C AND B2B SALE

€ scHooL SUPPLIES LIST
+THAN 1 5 million downloads
BOTECO GELADO =

PEEEm  SALE OF COLD BEVERAGES FROM THE MAIN
SUPPLIERS AND DELIVERY IN UP TO 30 MINUTES RS g 1Y\ 7 0 0 kacti‘,e users

._I FOOD PURCHASES DELIVERD
- IN FUNITURE & ELECTRONICS SHOPS +THAN 13 0 k users benefited

D I T R U -

AND VICE VERSA from cashback

[Za PERISHABLE DELIVERY
ey
[%] BEST PERFORMING STORE OIS AND VEGETABLES
(RENASCENGA): - BAKERY
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~190 ORDERS/DAY
~R$260 AVG. TICKET



LOGISTICS

TRUCKS
1 '08 324 OWNED 758 3RD PARTY

@

1 DISTRIBUTION
CENTERS

~ 400K rosicoes

ALL CITIES IN THE
NORTHEAST AND

PARA SUPPLIED
IN UP TO 48H
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mateus ‘ WE CONTINUE WITH OUR STRONG EXPANSION
IN REGIONS WITH GREAT GROWTH POTENTIAL
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mateus ‘ COMPETITION CURRENT SCENARIO
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v" CONVERSION OF 60 STORES v BlIG M&A INTEGRATION v CHALLENGING MACRO
v REDUCTION OF ORGANIC /' CONVERSION OF 388 SCENARIO
EXPANSION PACE STORES v' SMALLER SCALE AND
APPETITE FOR ORGANIC
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in 2021
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Eateus ‘ COMPETITION CURRENT SCENARIO
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mateus | OPPORTUNITY WINDOW

B ROUTES STRATEGY
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GRUPO I

OURTEAM

CEO

VICE PRESIDENT

JESUINO MARTINS

PA

LEANDRO ORTEGAL
REGIONAL
DIRECTOR

HUMBERTO JUNIOR
COMMERCIAL
MANAGER
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................................................................................ SANDRO OLIVEIRA
EXECUTIVE DIRECTOR )
MA Pl +CE PE+PB + AL + RN BA +SE

ALDO JUNIOR
REGIONAL
DIRECTOR

RAFAEL PIMENTEL
COMMERCIAL
DIRECTOR

SIMONE SOUZA
REGIONAL
DIRECTOR

TONY LIMA
COMMERCIAL
MANAGER

JESSE BATISTA
REGIONAL
DIRECTOR

ADEMILTON SANTOS
COMMERCIAL
MANAGER

RENATA KALIL
REGIONAL
DIRECTOR

NADJA MENESES
COMMERCIAL
MANAGER
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mateus | RELEVANT INCREASE OF GROSS REVENUE
HIGHLIGHTING THE GROWING SSS PERFORMANCE

E GRUPO I mateus I'l‘latew
+27.7% CaMIAo +34.8%
8,697 5,230
+25.0% 6,812 +37.6% 3,380 +32.2%
/17'940 _—
1,827 2,514 1,114 1,474
2020 2021 1Q21 1Q22 2020 2021 1Q21 1Q 22
SSS +2.7% SSS +10.1% SSS +4.6% SSS +9.3%
+36.1%
eletro® YN
5,171 mateus
3,799
+5.4%
+24.9% =
994 +31.0% 2866 3019 +40.1%
796
2020 2021 1Q21 1Q22
196 256 662 928
SSS+4.1%  SSS+12.7% TN mu BN
2020 2021 1Q21 1Q 22 2020 2021 1Q21 1Q22
SSS +1.7% SSS +10.0%
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GRUPO I

B GROSS PROFIT

+23.9%

2,989

FINANCIAL RESULTS

3,702

+27.5%
1,022

® EBITDA

+13.0%

1,004

1,134

210

+25.2%

262

1Q21 1Q22
2020 2021 1Q21 1Q22 2020 * 2021°*
Margin 24.1% 23.5% 23.9% 22.3% Margem 8.1% 7.1% 6.2% 5.7%
B NETINCOME
+12.0% +27.1%
199
776
2020* 2021°* 1Q21 1Q22
Margem 6.3% 5.5% 4.7% 4.4%

*Adjusted to exclude non-recurring expenses
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