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As afirmacdes contidas neste documento relacionadas as perspectivas da
administracdo sobre os negodcios da M. Dias Branco sdo meramente
tendéncias e, como tais, sdo baseadas exclusivamente nas perspectivas da
administracdo sobre a contfinvuidade de acdoes do passado e presente,
baseadas em fatos jG ocorridos. Essas tendéncias ndo se constituem em
projecoes e nem estimativas, e podem ser alteradas, substancialmente, por
mudancas nas condicdes de mercado, no desempenho da economia

rasileira, do setor e dos mercados internacionais.
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M. Dias Branco
mantém consisténcia e
solidez e atinge

recorde trimestral em

Receita Liquida, com

crescimento de 22,2%.
Lucro liquido sobe
51,5%

Destaques do 2T20

Volume total de vendas 19% superior ao 21719 (biscoitos +14,2% e massas +37,4%);
Consolidacdo da lideranca nacional nos mercados de biscoitos e massas;
Preco médio dos produtos 2,9% superior ao 2T19;

Receita liquida histérica trimestral de R$ 1,9 bilhdo, 22,2% superior ao 2T19;
Recorde em exportacoes, na ordem de 526%, com R$ 93,3 milhdes de receita;
EBITDA de R$ 225,6 milhoes, 23,5% maior que o 2T19;

Lucro liguido de R$ 152,4 milhdes, 51,5% superior ao 2T19;

Maior valor histérico em geracdo de caixa, com R$ 492,4 milhoes;
Alavancagem de 0,4x, menor que o 1720 (0,7x) e 2T19 (0,8x);

Recorde de verticalizacdo de farinha de trigo (99%) e de gordura vegetal (100%);
Recorde de producdo (817 mil toneladas, +20,8% vs. 2T19);

Desde o inicio da pandemia de Covid-19, doamos 413,4 toneladas de alimentos
e R$ 2,4 milhdes para apoiar hemocentros;

Reduzimos o consumo de dgua por tonelada produzida em 5,6%;

Geramos 12% menos residuos solidos por tonelada produzida.
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Continuvidade do crescimento acelerado.
Receita liquida recorde para um trimestre.

Receita Liquida (RS milhoes) | Volume (mil ton.)

Receita: +22,2% | Volume: +19%

1m9 2119 3119 4119 1120 2120

mm Rec. Liquida —*Volume



Crescimento totalmente alinhado a nossa estratégialll

Variagdo na Receita Liquida por Regioes - 2T20 vs. 2T19 (RS milhoes)

Vr. da Receita: +22,2%

\
160,8 65,0
’ I
17,1 — Var.
Var. +526%
Var. +16,2%
+21,9%
Receita Liquida Area de Area de Exportagdo Receita Liquida
2119 Ataque Defesa 2120

y . Area de Defesa (Nordeste e Norte)
.Areo de Ataque (Sudeste, Centfro Oeste, Sul)



Aumentamos a nossa participacao de mercado em biscoitos e massas.
Expansdo nas dreas de Ataque (Sul, Sudeste e Centro-Oeste) e Defesa yox

(Norte de Nordeste).

Biscoitos Volume Brasil (fonte: Nielsen)

w
@ «
w

4719 1720 2720

Massas Volume Brasil (fonte Nielsen)
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Na comparagdao com o 2T19, os volumes cresceram dois digitos e os
precos médios aumentaram em todas as categorias de produtos.

Receita Liquida (RS MM)

+22,2%

—_—
1.885,2

1.542,3

2119 2120

Volume Vendido (mil ton.)

« Biscoitos +15,0%

« Massas +42,4%

« Farinha e Farelo +31,0%

« Margarina e Gordura +5,5%

+19,0%
é

536,1

450,4

2119 2120

Biscoitos +14,2%

Massas +37,4%

Farinha e Farelo +17,5%
Margarina e Gordura -11,4%

Preco Médio (RS/Kg)

+2,9%
é

3,42 3,52

219 2120

Biscoitos +0,6%

Massas +3,7%

Farinha e Farelo +11,2%
Margarina e Gordura +18,8%
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Recorde de receita e crescimento das exportacoes, RS 93,3
milhoes e 526%.

mi] Regides

v' América Central, destaque para vendas de massas;

YYD

b
| —

v' América do Norte, continua em expansdo, impulsionada pela
entrada em novas regidoes nos EUA, abertura de novos clientes
com marca Vitarella, marcas proprias e consolidacdo da

Piraqué como marca cada vez mais relevante no canal étnico

brasileiro.

.\} Categorias
v" Massas: crescimento das vendas para a América Central.
v Farinhas: seguem trajetdria do 1T20;
v' Margarinas: continuam apresentado forte crescimento, com

cremes vegetais termo resistentes.




Os volumes vendidos cresceram dois digitos, com niveis adequados de Jb
descontos, fruto da disciplina na execucao, do aperfeicoamento da modelagem yoaswms
de precificagcao e de uma abordagem de go-to-market mais ampla.

Devolugcdo / Descontos / Impostos sobre Vendas (%Receita Liquida)

\ \
| l | 5361 |
' ! i i —— I
: —e | — | E i +19,0%
I : : :
254% | | | |
[ I I [
I 1 I 1
' : 22,7% 22 3%, : |
I I
I 1 I 1
I I
i | | | 2120 vs. 2T19
I I
i | i ! -4,9pp
| i | |
I I
1119 | ] 3119 419 1120 | 2120 |
\s ______ 4 \s ______ P4
-o-Volume Vendido B Devolucoes/Descontos/Impostos s/ Vendas

(mil toneladas)

10



Nossas marcas estao enire as preferidas e os lancamentos estao

contribuindo para o crescimento das vendas.

Receita Bruta (RS milhoes)
Langcamentos* de Biscoitos

2720

1720

4119

3119

2119

1719

RS 77,9
RS 59.5

RS 43,9

RS 31,0

*Novos produtos/sabores lancados nos Ultimos 24 meses

** Fast Moving Consumer Goods (Bens de Consumo de

Giro Rdpido)

Destaques

==
VITARELLA
———
Marca nimero 1 no Brasil
na categoria de biscoitos
e avan¢ando na
preferéncia de consumo
em FMCG** segundo a
pesquisa de Brand
Footprint da Kantar,
posicionada entre as Top
10 no Brasil

T
e

Gz

A Gl
VITARELLA

Cristal



-
Estamos estruturando e ampliando a nossa atuagdo no e-commerce, ‘%9;/ )\

com destaque para as marcas Piraqué e Adrialll

Plataformas
onde estamos disponiveis

Lojas Americanas
Submarino
Shoptime

Magalu

Sou Barato

Rappi

) a) a) 9) 9) 9)

(& & magazineluiza.com.br/macarrao-penne-de-sen

nola-adria-seca-grano-duro-500g/p/226711800/me/i

Avaliar produto

—
g
Vendido e entregue r MagacLu
entregue por Mag E
el

por R$ 6,29 ":“"“’

Mais formas de pagamento

Consultar prazo e valor do frete

Ok N3gseioC

& (€] @ submarino.com.br/produto/1631857641/biscoito-roladinho-100g-piraque?pfm_

e #CHEGAM JUNIIA

"Submarino O que vocé ta procurando?

Baixe o APP  Covid-19 - Orienta¢cdes Volta as Al

Vem ver as lojas +

Biscoito Roladinho 100g - Piraqué Q) L

Vendido e entregue por Submarino

RS 3,49

Comprar com @ aMe
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Piraqué apresenta evolugoes significativas, com captura de
sinergias, expansao nacional e evolugao da lucratividade.

® piraqUé Destaques

Aumento dos pontos de venda em todo o Brasil
46 ,8 3 o v 427 Jan/20 a Jun/20;

Mg. Bruta 2720

o

Verticalizacdo no 2720 (0% no 2T18 e 23,3% no
v 98'7% 2719); - (

23,77

Mg. Ebitda 2720

Expansdo de Market Share volume (Biscoitos) no
% 0'5% 2720 frente ao 2T19.
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EBITDA e
Lucro Liquido
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Maior nivel historico de verticalizagdo de farinha de trigo .,

(99%) e de gordura vegetal (100%).

Verticalizagao

,M Farinha
Ve

¢ 99.1%

Gordura

6 10007

v R$ 300 milhdes de investimentos

v' 408 mil ton. ano de capacidade de produgdo

15



Recorde histérico de producao (817 mil toneladas, +20,8% vs. 2T19).

Variagao dos volumes de Produ¢do - 2T20 vs 2T19 (mil ton.)

Vr. dos volumes +20,8%

103,3 2,6 0,1
Var. Var.
v
12,6 — -5,5% +2,3%
— var Var.
Var. ’
4899 +26,1% +27.4%
Volume de Biscoitos Massas Farinha e Farelo Marg. e Outros
Producdo 2T19 Gorduras

Volume de
Producdo 2720
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Impacto negativo na margem bruta em fungao das desvalorizagao do BRL.

TRIGO
Preco Médio de Aquisicdo no Estoque M.Dias Branco x Pregco de Mercado
USS / TON - Ano 2019 e 2020

uss
w0 240
=8 Mercado *
229 233 295 228 206 234 237 22
230 < 223 222 228 22 25 g 2222 —o—M. Dias
226 223 224 .0 220 228 224
200 - 210 212 214
199 206
195 195 194 195
170 MES
jan-19 mar-19 mai-19 jul-19 set-19 nov-19 jan-20 mar-20 mai-20 jun-20
*Fonte: www.safras.com.br
Trigo** (% Receita Liquida)
31% 30% 31% 28% 34%

2119 3119 4119 1720 2720

**Farinha de trigo produzida internamente + comprada de terceiros 1 7



RS 225,6 milhoes de EBITDA no 2720, fruto do aumento dos
volumes e da gestao rigorosa das despesas.

EBITDA Trimestre i EBITDA Semestre
Ebitda +23,5% | Mg. +0,2pp  Ebitda +540% | Mg. +2,6pp
T TTTTTEE T T T T T T T T T T T E T TN [ :
| Ebitda -1,3% | Mg. -2,0pp !
TP pemaa-a-—-—-—— 4
| 1 |
’__i__\\ 'f__i_-\ ’-—}-—~\
.‘ : 289,2 | o |
l | : L I
: I I ;! I
| I 1 I | |
: I I g ! I
: ' ! Lo |
I | : | | :
|
e [+l o}
- 1 1 -
: I I P ] 1
1119 L 219 | 3119 4T19 | 1120 | | 2120 i 1519 1520
______ 7’ P4 N

mm Fbhitda -e-Mg. Ebitda
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A maior diluicao dos custos fixos e a gestao rigorosa das despesas
compensaram o impacto negativo nos custos pela desvalorizagao do BRL.

.

Variagao Margem EBITDA (7%RL) 2T20 vs. 2T19

Var. Margem bruta

11,8% 1,6% 1,7% 0,4% 12,0%
— 3,2% 1.7% 1.2% I -

Mg Ebitda Efeitos nGo Trigo e Farinha Outros itens da Despesas com Despesas Adm. Efeitos nGo Mg Ebitda
2119 recorrentes2T19  de Terceiros margem bruta vendas e Outras recorrentes 2720 2720

« Aumento da verticalizacdo de farinha de trigo no 2720 vs 2T19 (99.1% vs. 84,3%).
* Maior diluicdo dos custos fixos e das despesas fixas.
 Aumento do custo do trigo em funcdo da desvalorizacdo do BRL.

« Efeitos nGo recorrentes no 2T20: positivos (creditos tributdrios extemporédneos) e negativos,
despesas relacionadas d pandemia, reestruturacdo e integracdo da Piraqué.



RS 152,4 milhoes de Lucro Liquido no 2720, 51,5% maior que o A/QJ“

2719, fruto do crescimento das vendas e do EBITDA. |
Lucro Liquido Trimestre | Lucro Liquido Semestre
Lucro Liquido +51,5% | Mg. +1,épp Lucro Liquido +83,7% | Mg. +2,7pp
ey 1 ! | 1
| i 1 |
: Lucro Liquido +11,2% | Mg. -0,3pp | i H
! oo 1 j 289,4
’__i__\ ’__i_"\ p——————— :
( ! 2649 { Vo \ ]
| 1 | 1 | 1
| - | | | ;
] ! . Lo : 157,5
I : b |
1 I | : :
| |
| i | | |
i ' i o '
me 1 2m9 | 3119 4119 1 1120 ' 1 2120 | 1519 1520
| F ’ | YO s\ J

M | ycro Liquido =8—Mg. Lucro Liguido 20



Investimentos
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Mesmo diante das restricoes impostas pela pandemia do
COVID-19, investimos RS 44,8 milhoes (-38,6% vs. 2T19).

BY

Investimentos (RS milhoes)

Destaques
2720 vs 2T19 | 1S20 vs 1819

» Aquisicdo de equipamentos para o moinho de trigo

Vr. - 38,6% Vr. - 29.1%
—_— — em Bento Goncalves (RS);
142,6 » Adequacdo do CD da unidade do Rio de Janeiro;
101,1 » Equipamento de empacotamento automdatico para
73,0 .
a Fabrica Fortaleza;
44,8
'\m, » Linha de massas para a unidade Piraqué;
» Estacdo de tratamento de efluentes para a unidade
2119 2720 1819 1520

de Maracanau; e
CAPEX =—@=CAPEX /RL

» Implantacdo de softwares.
22



¢ Divida Liquida e
. Geragdo de jédixa




Recorde historico de geragao de caixa, com RS 492,4 milhoes, fruto do ., i

(] a ° 'gm
crescimento dos resultados e da melhora do capital de giro. ¥ EI : .’
Variacdo das Disponibilidades Liquida Destaques
Geradas nas Atividade Operacionais (RS milhoes)
v +7 dias
Aumento no prazo médio de
"""""""""""" Fornecedores

(25 dias 2120 vs 19 dias 2T19)

————————

v -6 dias
227,1 Reducdo no prazo médio de
Clientes

(41 dias 2T20 vs 47 dias 2T19)

Disponibilidades Lucro Liquido Clientes e Ouvtras Disponibilidades
Liquidas Forenecedores Contas Liquidas v +51 ,5%
219 2720 Crescimento do Lucro
Liquido

24



Em um trimestre impactado pela crise do Covid-19, demonstramos resiliénciaq,

com forte geracao de caixa e redugcao da alavancagem, reforcando a nossa

solida estrutura financeira.

YD

cida

Divida Liquida (RS milhoes)

Destaques

Vr. da Divida -46,9%

470

119 2119 3119 4119 1720 2720

-8 Alavancagem
(Caixa) Divida Liquido / Ebitda (Ult. 12 meses)

Forte posicdo de caixa de RS 1,4 bilhdo

RS 492,4 milhoes de disponibilidades
liquidas geradas pelas atividades
operacionais;

Fitch Ratings

AAA

Rating Nacional de
Longo Prazo,
Perspectiva Estavel

25
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Mais um frimestre de avangos em nossos indicadores de } i
sustentabilidade. No dia 07/08/2020, o Conselho de Administracao U DizsBanco—
aprovou a nossa politica de sustentabilidade. | _'l
Indicadores de Sustentabilidade

2 Menor consumo de agua (m3/ton): -5,6%

@ Menor geracdo de residuos solidos (kg/ton): -12,0%

@ Menor taxa de frequéncia de acidentes de trabalho: -0,1pp
@ Menor indice de reciclagem de residuos: -7,2pp Rede Brasil

Inciativas e realizagao
« Adocdo de medidas para prevenir a dissesminacdo do COVID-19;

« Campanha (#vocedoaagentedoa) criada para conscientizar a populacdo sobre a importdncia
da doacdo de sangue neste periodo de crise mundial na saude;

» Disponibilizacdo de cursos on-line para colaboradores em regime de home office;

« Desde o inicio da pandemia de Covid-19, doamos 413,4 toneladas de alimentos e R$ 2,4 milhdes
para apoiar hemocentros, alem da promocdo de campanhas de incentfivo d doacdo de sangue.

0 SAODEE
BEM-ESTAR

OBJETIVOS

27
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Gustavo Lopes Theodozio
Vice-Presidente Investimentos e Controladoria
) 4005-5667
-

- ' E-mail;

gustavo.theodozio@m

branco.com.br

Fabio Cefaly
) Diretor de Novos Negocios e Relacoes com
: Investidores
Tel.:

\/ : fobio.cefoly@mdiosbronc
lf Diias Erarco—

Obrigado

rodrigo.ishiwa@



Results Presentation
2Q20 & TH20

THE ART OF FEEDING TO
PROVIDING WELL BEING AND
HAPPINESS TO PEOPLE




The statements contained in this document related to the management's views
on the business of M. Dias Branco are merely trends and, as such, are based
exclusively on management's perspective on the continuity of past and present
actions, based on facts that have already occurred. These frends do not
constitute projections or estimates, and may be substantially altered by
changes in market conditions, the performance of the Brazilian economy, the

sector and international markets.

&
A% Dizs Branco—



2Q20 HIGHLIGHTS

e Salesvolume 19% higher than in 2Q19 (cookies & crackers: +14.2% and pasta: +37.4%);
e Consolidation of our leadership in the Brazilian pasta and cookie & cracker markets;

< e 2.9%increase in the average price of products over 2Q19;

M. Dias Branco - |
e Historical quarterly net revenue of R$ 1.89 billion, 22.2% higher than 2Q19;
maintains ConSISfenCY e Record growth in exports, up 526%, with gross revenue of R$ 93.3 million;

e EBITDA of R$ 225.6 million, 23.5% higher than in 2Q19;

and financial strength

e Netincome of R$ 152.4 million, up 51.5% over 2Q19;
and reaches a

e Historical quarterly cash generation, with R$ 492.4 million in net cash;

quqrfeﬂy (=Joto (o Ma M\ [=3@ ¢ Leverage of 0.4x, lower thanin 1Q20 (0.7x) and 2Q19 (0.8x);

e All-time high wheat flour and vegetable shortening vertical integration levels (9% and

Revenue, with gI'OW‘I'h 100%, respectively);

Of 222% Nei- income e Record production volume (817 thousand tons, +20.8% vs. 2Q19);

e Since the beginning of the COVID-19 pandemic, we have donated 413.4 thousand
rises 51.5% tons of food and R$ 2.4 million to support blood banks;

e We reduced water consumption per ton produced by 5.6%, and 12% reduction in
solid waste generation (fonnes). 3




Net Revenueg;;g
- Volumeand| -
“ Market Share




Continued accelerated growth.
Record net revenue for a quarter.

Net Revenue (RS million) | Volume (thousand ton.)

Net Revenue: +22,2% | Volume: +19%

1,542.3 1,550.3

1Q19 2Q19 3Q19 4Q19 1Q20 2Q20

Bl Net Revenue —*Volume 5



Growth fully aligned with our strategy!!!

v,

YD
d

Variation in Net Revenue by Regions - 2Q20 vs. 2Q19 (RS million)

Var. Net Revenue: +22,2%

= =

161.8
117.1 ]
1,542.3 _
Var.
Var. +16.2%
+21.9%
Net Revenue Aftack Defense
2Q19 Area Area

‘ Defense Area (Northeast and North)
.A’rfock Area (Southeast, Midwest, South)

65.0

Var.
+526%

Export

Net Revenue
2Q20



We increased our market share in cookies and pasta. Expansion in both

areas.

Cookies & Crackers Volume Brazil (Source: Nielsen)

Attack (South, Southeast and Midwest) and Defense (North of Northeast) ‘/97*’8{:]
g

345

i'
I
I
I
*

320

4Q197 1Q20 2Q20

Pasta Volume Brazil (Source: Nielsen)

—_— E=m—————
W
B«
~0

32.2

w
N

4Q19 1Q20 2Q20



Compared to 2Q19, volumes increased by double digits and
average prices increased in all product categories.

Net Revenue (RS million)

Var. +22.2%
H

1,885.2
1,542.3

2Q19 2Q20

s

Sales Volume (ton. Thousand)

Average Price (R$/Kg)

Var. +19.0%
—

536.1

450.4

2Q19 2Q20

Var. +2.9%
—

3.42 3.52

2Q19 2Q20

« Cookies & Crackers +15.0%
Pasta +42.4%
Wheat Flour and Bran +31.0%

* Margarine/Vegetable
Shortening +5.5%

Cookies & Crackers +14.2%
Pasta +37.4%
Wheat Flour and Bran +17.5%

Margarine/Vegetable
Shortening -11.4%

Cookies & Crackers +0.6%
Pasta +3.7%
Wheat Flour and Bran +11.2%

Margarine/Vegetable
Shortening +18.8%
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Record revenue and export growth, RS 93.3 millions and 526%. &=

91 Regions
v' Central America, highlight for pasta sale.
v" North America, contfinues to expand, driven by the entry into
new regions in the USA, new cclients with Vitarella brand,
private label and consolidation of Piraqué as an increasingly

relevant brand in the Brazilian ethnic channel.

.‘} Category
v' Pasta: sales growth to Central America.
v Flour: follow the frajectory of 1Q20
v' Margarine: continue to show stfrong growth, with thermo-

resistant vegetable creames.




The volumes grew two digits, with adequate levels of discounts, as a
result of discipline in execution, the improvement of pricing modeling
and a broader go-to-market approach.

Returns / Discounts / Sales Tax (% Net Revenue)

2720 vs. 2T19
+19,0%

22.7% 22.3% 21.9%

3Q19 4Q19 1Q20

2720 vs. 2T19
-4,9pp

-

L S — 4

~e-sales volume B Returns / Discounts / Sales Tax (% Net Revenue)
(thousand tons) .I 0



Our brands are among the favorites and launches are contributing to

sales growth.

Gross Revenue (RS million)
Cookie Launch*

I
I
I
I
I
S —

*New products / flavors launched in the last 24 months

** Fast Moving Consumer Goods

P

//"-,]‘_/:-—
‘q—-’/
=

VITARELLA
\

Number 1 brand in Brazil in
the category of cookies
and advancing consumer
preference in FMCG **
according to Kantar's
Brand Footprint survey,
positioned among the Top
10 in Brazil




I -
We are structuring and expanding our performance in j‘
e-commerce, with emphasis on the brands Piraqué and Adria!!l [

PIQtforms C @ magazineluiza.com.br/macarrao-penne-de-semola-adria-seca-grano-duro-500g/p/226711800/me/i . (¢} @ submarino.com.br/produto/1631857641/biscoito-roladinho-100g-piraque?pfm_
°
where we are available

Vem ver as lojas v Baixe o APP  Covid-19 - Orienta¢cdes Volta as Al

Lojas Americanas L i kL Biscoito Roladinho 100g - Pitaqué ¢, .

Vendido e entregue por Submarino

Submarino
\ RS 3,49

Shoptime

Comprar com @ aMe

0] [0)

Sou Barato

Consultar prazo e valor do frete

=
=
= Magalu
=

Ok N0 seioC
=

Rappi
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Piraqué presented significant improvements, with capture of &

synergies, national expansion and evolution of profitability.

46.8%

Gross Mg. 2120

23.7%

Ebitda Mg. 2720

Y DiasBranso—
| -

Highlights

v 42%

v 98.7%

v 0.5%

Increase in points of sale in all Brazil from Jan / 20
to Jun / 20;

Verticalization in 2Q20 (0% in 2Q18 and 23.3% in
2Q19);

Expansion of Market Share volume (Biscuits) in
2Q20 compared to 2Q19.

13



EBITDA anhd
Net Income

T S et

% :
%
5
W
s

e,

8wl




Highest historical level of verticalization of wheat flour (99%) ‘/M .
and Vegetable Shortening (100%). | '

Verticalization

’.0‘ Flour

o

* 99.1%
Vegetable
Shortening

é

e RS 300 miliions of investments

100,0%

408 thousand ton. production capacity year

15



Historical production record (817 thousand tons, + 20.8% vs. 2Q19).

Variation in Production volumes - 2Q20 vs 2Q19 (thousand tons)

Var. of volumes +20.8%

I

i \/

: 2.6 0.1

\ 274 Var. Var.
676.3 12.6 — -5.5% +2.3%

var Var.
Var. ) +27.4%
. Yar iyt
Production Cookies and Pasta Wheat Flour Margarine and Other Products Production
2Q19 Crackers and Bran Vegetables 2Q20
Shortening

16



Negative impact on gross margin due to the devaluation of the BRL.

WHEAT
Average price M. Dias Branco Inventory X Market price
USS / TON - 2019 and 2020

310 { uss
280 A
l 233 240 237 —#— Mercado *
250 1 229 225 228 224 234 293 222 228 222 225 917 225 225
201 215 .
220 A o 231 228 =0=M. Dias
224
o 226 228 220 220 g0 218 212 - —— 214
204
195 195 194 195 199
160 A
MONTH
130
Jan-19 Mar-19 May-19 Jul-19 Sep-19 Nov-19 Jan-20 Mar-20 May-20 Jun-20
*Source: www.safras.com.br
Wheat** (% Net Revenue)
34%
31% 30% 31% 28%

2Q19 3Q19 4Q19 1Q20 2Q20
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RS 225.6 million in EBITDA in 2Q20, due to the increase in
volumes and sirict management of expenses.

EBITDA Quarter i EBITDA Half
Ebitda +23.5% | Mg. +0.2pp . Ebitda +54.0% | Mg. +2.6pp
T TTTTTEE T T T T T T T T T T T E T TN 1 :
| Ebitda -1.3% | Mg. -2.0pp 4!
TP pemaa-a-—-—-——
I I |
.' : 289.2 o |
l | : L I
| I 1 I | 1
' I I g ! I
l | ' Lo :
i : : b i
| 1 i ! :
i I : o :
I I I : I
1Q19 1 2Q19 ] 3Q19 4Q19 | 1620 ] | 2Q20 | TH19 1H20
______ 7’ o~ N =

mmFbitda -e- Ebitda Margin 18



|
The dilution of fixed costs and the strict management of expenses y 3;/ i
compensated the negative impact on costs by the BRL devaluation. ' Er:)

EBITDA Margin Variation (% NR) 2Q20 vs. 2Q19

Var. Gross Margin (2

11.8% 1.6% | | 1.7% 0.4% 12.0%
o 3.2% 1.2% ] B

B = -

Ebitda Margin Non-recurring Third party wheat Orther gross Selling Administrative Non-recurring Ebitda Margin
2Q19 effects 2Q19 (1) and flour margin items (3) expenses (4) and other effects 2Q20 (6) 2Q20

exnenses (5)

« Increased verticalization of wheat flour in 2Q20 vs 2Q19 (99.1% vs. 84.3%).

« Dilution of fixed sales and administrative expenses.

 Dilutfion of fixed costs.

« Non-recurring effects in 2Q20: positive (extemporaneous tax credit) and negative, expenses

related to the pandemic, restructuring and integration of Piraqué. 19



RS 152.4 million in Net Income in 2Q20, 51.5% higher than
2Q19, due to the growth in sales and EBITDA.

Net Income Quarter | Net Income Half

Net Income +51.5% | Mg. +1.4pp | Net Income +83.7% | Mg. +2.7pp

1

romT 1
,__i__\\ 264.9 ',__L_\‘ ,__}__\
.' i | - |
I : I : I :
i I | L 1
| I | 1 | 1
I I 1 1 1 I
i I | "L 1
: ' I | ) :
1 1 | L 1
. | I o I
| | fr— |

|
1Q19 I 2Q19 : 3Q19 4Q19 i 1Q20 ! | 2@20 | 1H19 1H20
I\ ______ /' I\ ______ II I‘\ ______ ’I
H Net Income =®—Net Income Margin
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Despite the restrictions imposed by the COVID-19 pandemic,
we invested RS 44.8 million (-38.6% vs. 2Q19).

Investments (RS million)
2Q20 vs 2Q19 | TH20 vs TH19

Var. - 38.6% Var. -29.1%
— ——
142.6
101.1
73.0
44.8
2Q19 2Q20 1H19 1H20
CAPEX -—CAPEX /NR

b

Highlights

Acquisition of equipment for the wheat mill in Bento

Goncalves (RS);
Adequacy of the CD of the Rio de Janeiro unif;

Automatic packaging equipment for Fdbrica

Fortaleza;
Pasta line for the Piraqué unit;
Effluent treatment station for the Maracanad unit; and

Software deployment.

22
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Historical record of cash generation, with RS 492.4 million, due to the ji

|
growth in results and the improvement in working capital. ‘f@"“@'l“]

Change in Net Cash Highlights
Generated in Operating Activities (R$ million)

v +7 days

Increase in the average
payment of Suppliers
(25 days 2Q20 vs 19 days 2Q19)

v -6 days
Reduction in the average
receipt of Clients

(41 days 2Q20 vs 47 days 2Q19)

Net Cash Net Income Customers & Others Net Cash
generated Suppliers Accounts generated v 51 5%
2119 2720

Net Income Growth

24



In a quarter impacted by the Covid-19 crisis, we continue to
demonstrate resilience, with strong cash generation and reduced Y D
leverage, reinforcing our solid financial structure.

Net Debt (RS million)

Var. Net Debt -46,9%

470

1Q1? 2Q1? 3Q1? 4Q19 1Q20 2Q20

-8&—| average
(Cash) Debt Net / Ebitda (last 12 months)

Eia

Highlights

Strong cash position of RS 1.4 billion

RS 492.4 million of net cash generated by
operating activities;

FitchRatings

AAA

Rating Nacional de
Longo Prazo,
Perspectiva Estavel
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Another quarter of advances in our sustainability indicators. On _}1
08/07/2020, the Board of Directors approved our sustainability policy. ‘fa“‘g""l
| e

Sustainability Indicators
@ Lower water consumption (m3/ton): -5,6%

@ Lower generation of solid waste (kg/ton): -12.0%

@ Lower frequency of accidents at work: -0.1pp
@ Lower waste recycling index: -7.2pp Rede Brasil

Initiatives and realization
« Adoption of measures to prevent the spread of COVID-19;

« Campaign (#vocedoaagentedoa) created to make the population aware of the importance of
blood donation in this period of global health crisis;

» Provision of online courses for employees in the home office regime;

« Since the beginning of the Covid-19 pandemic, we have donated 413.4 tons of food and R$ 2.4
million to support blood centers.

0 SAODEE
&) BEM-ESTAR 4 SR

opeTivos IR I
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