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COMUNICADO AO MERCADO

A Vivara Participacdes S.A. (B3: VIVA3), maior rede de joalherias do pais, informa aos
acionistas e ao mercado em geral que concluiu no dia 12 de dezembro, o plano de
expansao de 2019.

No ano, foram inaugurados 31 novos pontos de vendas, sendo 18 lojas Vivara, 9
quiosques e 4 lojas dedicadas a marca Life. Além das inauguracdes, foram encerradas
as atividades de 9 quiosques que foram, em sua maioria, convertidos em lojas ou
incorporados a lojas ja existentes, através da ampliacdo da area de vendas. Com isso,
a Companhia encerrard o ano com 253 operacgdes: 191 lojas Vivara, 56 Quiosques e 6
lojas Life.

Com a implantacdo dos novos pontos inaugurados no ultimo semestre, a Companhia
atingiu a velocidade necessaria para execucdo do plano de expansdao de 2020 e
reforca que a aceleracdo do crescimento através da expansao organica das marcas
faz parte dos pilares estratégicos para 0s proximos anos.

Sao Paulo, 13 de dezembro de 2019.

Otavio Chacon do Amaral Lyra

Diretor de Relagdes com Investidores
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NOTICE TO THE MARKET

Vivara Participacbes S.A. (B3: VIVA3), the largest jewelry chain in Brazil, hereby
informs its shareholders and the market in general that its expansion plan for 2019 was
successfully concluded on December 12.

During the year, 31 new points of sale were opened, including 18 Vivara stores, 9
kiosks and 4 Life stores. In addition to the openings, 9 kiosks were closed, most of
which were converted into new stores or incorporated into existing stores through
selling area expansion. Therefore, ending the year with 253 locations: 191 Vivara
stores, 56 Kiosks and 6 Life stores.

The opening of these new points of sale during this last semester allowed the
Company to reach the necessary speed for the execution of its 2020 expansion plan,
and Vivara emphasizes that accelerating growth through the organic expansion of its
brand is part of the Company’s strategic pillars for the coming years.

Sao Paulo, December 13, 20109.

Otavio Chacon do Amaral Lyra

Investor Relations Officer



